
Engaged Communication Scholarship CMS 390S.12 
(See course description on the reverse page.) 

• Do you want to want to do research with industry, governmental, and non-profit collaborators? 
• Do you want your research to encourage positive organizational or social change? 
• Are you a pracademic, or do you want to be one?1 
• Are you interested in making your own career path with your MA or PhD in one of these fields: 

• Consulting, 
• Market/organizational development research, 
• Technology change management, 
• Data science, 
• Government/think tank research? 

• Are you interested in methods like ethnographic interviewing, survey design, organizational shadowing, 
natural experiments, and case studies—methods that lend themselves to consulting, program evaluation, 
and other sorts of engaged scholarship?  

• Are you interested in working on collaborative, NSF-funded projects? 
If you answered yes to one or more of these questions, consider taking CMS 390.12: Engaged 
Communication Scholarship. Questions? Email me at barbourjosh@utexas.edu.



Course Description 
This course will explore the theories and methods helpful for 
engaged research. Topics include (a) practical theory such as 
action research, communication design, grounded practical 
theory; (b) organizational change including work on 
organization communication management, social justice, and 
technology implementation; and (c) research methods 
common to consulting, program evaluation, and engaged 
scholarship such as ethnographic interviewing, survey design, 
organizational shadowing, natural experiments, and case 
studies. The course will focus in particular on the practical 
problems and ethical dilemmas associated with doing research 
with collaborators including negotiating access, co-designing 
research projects, co-producing research findings, and 
designing findings workshops. We will explore these topics 
with an eye toward orthodox academic careers as well as the 
paths of aspiring consultants, market and organizational 
development researchers, technology change managers, data 
scientists, government and think tank researchers, and 
pracademics of all sorts. 

1What is a 
pracademic? 
Posner (2009) used the term to 
mean the academic with shared, 
overlapping, and mutually 
reinforcing interests in theory and 
practice, teaching in the classroom 
and in the field, and 
understanding and action.  I take 
an inclusive approach in this class, 
and the class will hopefully be 
useful for a range of “researchers, 
practitioners, and pracademics, 
brokers and boundary spanners 
who blend research and practice 
in their work” (Barbour, Ballard, 
Gill, & Barge, 2017, p. 366).   
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What will we read? 
We will read engaged scholarship from across the disincline including 
examples from organizational communication and technology, 
interpersonal communication, political communication, and rhetoric. 
We will read academic books and articles, popular press publications, 
and white papers. 

What will we do in this class? 
We will workshop the setbacks, opportunities, and workaday issues of 
doing engaged scholarship. I encourage students to bring the issues 
arising in their own research and practice, and there will be 
opportunities to get involved in research teams. We will invite leading 
communication scholars who do engaged work and practicing 
consultants to join our class as guest speakers. We will discuss how to 
plot unorthodox career paths, and create a practitioner biographies 
and biosketches to complement our traditional academic CVs. We will 
take deep dives into methods useful in engaged scholarship and 
consulting, and discuss the crafting of scholarship into deliverables 
such as slide decks, white papers, and other forms of public 
scholarship.


